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3.1

mhE  brand

H5EWMAXMTEE ™, B85 EART) £/, HiE. 9. BR. iR wWiredtdas,
T X RS (80 Sk, sifma <z, ReB8LER] mi A O Bl F I8 SRy ED SRR,
M= AL TR CHED

[GB/T 29187 -2012, 2.2]

3.2
bR {E brand value

X AR, SRR B I ME
3.3

SRREETM{E  brand currency value

[1S010668:2010] LAR]#% ik 1) 67 M B KR ) S R A BEAME (G A 25 T B — B R
N, WATHZMNERR) (FHFE L: ON A6800)
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=& elements
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RE quality
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BR%  service

20— g 0 R 4R A IR < (H 3T i 2 s

WL R, RS ERER LTIV,

2, RGOS EBURTEAT RIS, BT E A B R (3.6.4) MR AEARSS 4F, FIREIS LS 5
HOLRRLINOCR, W BRAT. SUHHESRT, SASLAL(IN: FEREEE )%,

3 IRSMSRALTT R K, filln:

—— TEEUESEHE A T 5 (3.7.6) (W s BB TR ) LR s i3 .
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FARBIF technology innovation
FEF BRI T4 2 T2 APl REAGE ™= &, DASCRE G 2H 23 28 ) 175 400 58 T 3 0 800 )

TE: ASKRAEFTAR AT QT R R0 S A E I HAR BT .
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BFE% tangible assets
[ASAMEMETEAG AN 2008] S5t = (a4 BSOKER. A7 58, Jeihr=. MU 1344 55)
CFRTFE e ko4t
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36%%? intangible asset
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4.1

M {ERTHR premise of value

[1SO 10668:2010] 5 id B AME T 158 2 IR B %
[ASA Business Valuation Standards 2008] & EANME AN A Z i B 3, BlanfFsas . iEH . (M
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[F]F% SL: NACVA 2011)
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IN{E present value

[1SO10668:2010] K (1) —2E T Mz $r 5 2 4 T 20 F9 A (FHTEE SL: ON A 6800)

[ASA AANEEAGHER] 2008] 5 1A 24 UGB 215045 H 1) 2R SR 40 B UAL & AN/ B I NTE
FrE HIIRIOME (IR E - NACVA 2011)
4.3

FIzEHHX7T stakeholder

[ON A 6800] k52 B AT AE 2 S ITAl FA i RELRE i ) N BRZH 24

[1SO10668:2010] 3 52 2| 5l AT G 52 2] it WG i 1) A\ B 2.
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{EEFY basis of value

[1IVVSC 20107 ik f7 Ay 2 A 18t AR 152 (40 i3 B o

[EVS 2012]%f B € H AR#EAT (i 4/ i FE AR B 1 1 B

[RICSIFERE — 5 B I 5, XAy 0 0 i i 24 Y i L U P i B
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ARME fair value

[IVSC 2010] A fFeUHEIR IR A 5 sl 55, BT I 00 0T 78 B AT 32 T PIrifi €
), BRI & B R A

[EVS 2012] FERNBEATE . EH RIS SZ0UTE— A 28 5 b B 557 T e 19 2 sl e 7 — It
S G ST, FEARIE & E R B AR e . (ST “FETHRE A, 1E A B KR Z )
A P38 o i A B T AR B R S ST s CEIBR 2 THEZR Dl 2s (IASB)D, [ BRI 454 2
M (IFRS) 13, PAR).

[IAS] fRAEH R HIA A S, M52 5% L — 0% 7 T 15 BI85 — I Aok 2
SCATHIAS . CRHIFDRE X IFRS 2013)

[US GAAP]LL & 12 S I 55 sl Aol (0 At A% 0o Ml 55 FITR A3 RN s SR8 Jm 53 77 sl 2> 47 £t
BELETHE HIAA, SESRUOT (R 728 5 Pl B W P s S AR S A . ERR GAAP Sk 3= 221
PGS N A R OME, (HiZ0E haE T2 a7 2K TR
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TP AP EII3 4.1 sPiHeRRE e ER . Al b T, Blhn, BRAGHLER:
SE I J7 Z I — AN ASF NS, A SRIE—ANETZ T35 A8 T RESRIUA A% o
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A {8 market value

[IVSC 2010] E & KT A IESE T KRR A28 5y, i i@ A Tiidpde ™, X7 ¥ B R AR,
VETHAZ 5 I B IE 2 B E A AF T, B8P s AE A A0 H 000 28 45 () AR 1) 5 S EVS 2012;
RICS)
4.7

BMER cash flow

[ASA MVAME PR HER] 2008] #7787 2H B M AR AE — B[R] P 7= A (B 4 i Bl . 4%
AR S, EEE T AR AE I AT, FZIAR F5 20 EMIE (o “IEEm” 5t
CBETRD FEEHHAERSE MMEVEATIESE N R E S G E L NACVA 2011; 4l

[ON A 6800] FIF-PRAkif b B4t A8 1M Z 50 B o BRI A AE 2R i I TR B 1Y S A RS 381 1
KT
4.8

SRBII &R brand cash flow

[GB/T 29188-2012] Hi s ity A= 1 LA B T AR I i 2
4.9

MEILE discount rate

[ASA VA E VFAL I 2008] 7 A B 9 B 1 B A0 A BUE 15 BRI aE 2. CFHIRE e
NACVA 2011; i F 4 fil)
4.10

255 4EBR economic life

[ASA MV E Tl AEN] 2008] W r=Refs A L HF Ak A B (HIRIE SL: NACVA 2011;
i D)
4.11

Eﬁqﬁﬁ excess earnings
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[ASA NVAMETEALAEN] 2008] i 7™ A2 I 22 5 20 o (AR5 5 557 B il GBS AT 877D
IMERIE R R A dcas ORI E L. NACVA 2011;  dh <l 1VSC 2011)
4.12

PN EER value date

[ISO 10668:2010] Date on which the valuation inputs, assumptions and valuation result are valid

[1SO 10668:2010] At NEE . PP RS A IEAL 45 B A 2 H .

[ON A 6800] Cut-off date of the data and information used for valuation

[ON A 6800] FHT-P1-fifi it i A5 2 sk b H HA

FENREH valuation date

RPN S5 A H .
5 LSmEEEAXHARNE

5.1

AR brand planning

AT PR A AT B R, BRI R R TR A&,
5.2

SR8 E{L brand positioning

NS SE SRS, AT R S AN BT, A SR 9 S AR 25 A T R T
TRE Y BN RANERAR.
5.3

smhBZE# brand structure

A —ZH A (AR SRR AL, AR AR F o A L OR 3R B AR AR SR Hh I AS [ A
o, IR RS .

5.4

SaREESE brand marketing

CRAIE PR A BRI R AR E A RE B ok R S AR SOk T B BRI R E T
BNE . HE I R P R
5.5

hEE&ZE brand awareness
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FREINHIE brand cognition
TH e AR A T e AL IR A TER. IE SR ER AR AT

5.7

FRREEE brand favorite
TH B e HAth R 25 KR 5 R E W R AR AT (S AERA R .

5.8
sRhE BB brand loyalty
TH PR WSR2 R I O] I B 1) 1 AT OB SR I B 3 9 ST it it

BRSNS R] L KE 70 < LR Al ) S 2% it R T 7 A B B A AE B

5.9
SREF& brand image

TH B S FAR R 28 A 56 7 X8 it R DG AR EEAT A NIRRT, T 0 D&% it R ) B R ERAE
MidEE, o NIRRT RANCIZ T R 55«

5.10
shEIRA brand identity
RE 1 L VH 2 S AR 2 A S TT T B R ED R EGIARY), i — 4L TR (2.19) AL
511

FRhEEL#E brand association

T 9 AR A SCTTC I 54 R AR T A ARE, B AR, 7
Fv MRS HESEITIAEE . B2 R A

W

TN | AN

5.12
MRRRIE{H brand extension
FIFH—AN L 1 SR P2 BT 95K AT N, S ) gl [ R A, B R A, R AT

(LiNEFLYE ) PSS TR GRS

5.13

Bits Trade mark
[1SO10668:2010] He ¥ — > Ak i B M el ik 55 5 HoAth Ao lk ) SR P sl R 55 X 40 FF K 1), 32 23

BRI 5 B 5 e RS .
[ON A 6800] AEMLHG— Ak 7 dh B 55 5 H B AL X 73T R 1, B2 B IR Y (bR &
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(EHROETMANET 78 BF. BIRERLERAGHEE ShrEmHEs GF 1. X2
M5 WTO (5554 MR —80D GF 2: Rk RIEIEMAT XS — Ml e
SILEHLMARR. B RS T X AT A= R P SR S5 R bR AR EDD AR 3 ZELA R,
BEAREREAEAE T . M AS (W 1970 FH A1 (FARRIE) 8 150, fd (B (RAF3S
) 55 8 AN 9 %0 ARIMEARAIR W CLEAHEND 55 17 46 K5 AFHAHCHBCR] (W, (3
WERIEI) 5543 %))

5.14

2 goodwill

[IVSC 2010] 4k 5l 45 AN ) o3 B — 20 % 7= R s 2 7= 2L P AR AT T AR A BRI 8

[IFRS 2013] fMk& )5 R RAEMN S H & FH M HE = PR E TG T 7, I
RN B A )

[USGAAP 20091/ & 2 f8 A& FF i BTk g M TCTE 557, BRI, UM MR 3 i e Hott
AR TR B B L S A SR BIRRIN AR G A RE . A € e FRAERZA SR Bl
FRU L 55 LA I AR R P 3RAG M AR R BRI . 7E ASC 805 w1, FiZSZ (1) Il Iy itk
N FOAE TN EAT AT IR I AL 2 A A ISR, (35 5 L5 IFRS 2013 A[F])

[ASA AMEHME P AL 2008] HHT- 448K A2 %/ BIREE . HOBRAZ B L 7R SR A R
SRR A DG R 32 45 T 7= A T 7=

[IVSC 2011] el ARk lfs A —ZHAN RT3 B 58 7 7 AR AR AT R SR & UL 2
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